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What is Web 2.0?

• Better tools for finding information

• Better tools for share information

• Better tools for communicating

• Better tools for collaborating

• Better tools for providing information services
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Web 2.0?

“Web 2.0 is the business revolution in the computer industry caused by the 
move to the internet as platform, and an attempt to understand the rules for 
success on that new platform. Chief among those rules is this: Build 
applications that harness network effects to get better the more people use 
them. ”

According to Tim O’Reilly in 2006:

From:  http://radar.oreilly.com/archives/2006/12/web_20_compact.html
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Internet as a platform?
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Harness Network Effects?

>3 billion videos 
watched in Jan 08

107 million unique 
visitors in April 2007

310 million registered 
users (April 08)

70 million active users (Apr 08)
200,000 new users a day
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250 million page 
views in March 
2008



Advantages
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Issues
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So what was Web 1.0?
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From Morgan Stanley, O’Reilly Media Inc.
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Note: Data is for March/April 2008
Source: Morgan Stanley



Emperor’s New Clothes?
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Revenue – 2008

$21.8 bn

$146 bn
$172 bn

Source: Google Finance
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Emperor’s New Clothes?
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Assets – 2008

$32 bn

$218 bn

$136 bn

Source: Google Finance
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Emperor’s New Clothes?
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Market Capitalisation – 17 September 2009

$154.4 bn

$23 bn

$0.14 bn

Source: Google Finance



It’s all about the Web
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Google

Microsoft

Dell



Understand Our Users
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“Is the current model inappropriate for the 
global "Net Generation" that has grown up 
collaborating and interacting and participating 
in social communities?”

“Thanks to Web 2.0, the entire world is 
beginning to collaborate—for the first time 
ever—around a single idea: changing the 
weather.”

“The largest generation ever—ages 13 to 
29—thinks differently due to its exposure to 
interactive media. They have grown up 
bathed in digital bits and do not fear 
technology.”

Don Tapscott, author of Wikinomics (taken from a talk he gave to World Economic Forum at Davos)
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Broadband: 94%

Facebook Profile 95%

Use IM 57%

Use Wikis or Blogs 10%

Download Podcasts 9%

Discussion 
Groups/Chatrooms 8%

Online Gaming / 
Second Life 2%

Source: Survey of 60 Level 1 Brighton BA  Media students, Oct 
07 – Survey by Liz Guy
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Why should we care?
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We are in the middle of a revolution
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2006

http://www.flickr.com/photos/stabilo-boss/93136022/

http://www.flickr.com/photos/stabilo-boss/93136022/
http://www.flickr.com/photos/stabilo-boss/93136022/
http://www.flickr.com/photos/stabilo-boss/93136022/
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2009

http://www.flickr.com/photos/meg/3528372602/in/photostream/

http://www.flickr.com/photos/meg/3528372602/in/photostream/

