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From ñWhat is Social Mediaò ïan ebook by iCrossing



²ŜΩǊŜ ƎƻƛƴƎ ŘƛƎƛǘŀƭ
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The Internet is pervasive
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LǘΩǎ ŀ ƳƻōƛƭŜ ǿƻǊƭŘ
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Source: Morgan Stanley
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Traditional Channels
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For the SME - traditional
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For the SME - now
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Location Aware Search
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Most Effective
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UK Daily Newspapers
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Local Daily Newspapers
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US Newspaper Groups
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10 Year Share Price Performance

Dow Jones Index

The McClatchey Company
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Yell Group plc
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²ƘŀǘΩǎ ŎƘŀƴƎŜŘΚ

Source: http://athenabridge.wordpress.com/2009/05/20/exploring-a-model-for-peer-to-peer-learning/
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Trusted Sources - recommend
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Trusted Sources - Avoid
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Wisdom of Crowds

M De Saulles Web2 2010 20



M De Saulles Web2 2010 21



M De Saulles Web2 2010 22



New Media Types
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PAID EARNED OWNED
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Paid Media Earned Media
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Owned Media


