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From impressions to clicks

Pre-adwords: banner ads, CPM
Hard to measure, wasted money

Hard to target, wasted money
Search —signals desire for specific information
Branding — still a place for CPM



Facebook



On Facebook

Dirive traffic to where you
want users to go.
Y Like
fou Like this. Facebook Page, Event,
Application, or Group
Your ad

An adwert that drives traffic to something on Facebook

OFf of Facebook

Drive traffic to where you
want users to go.

& Like

You Like this. Your site

Your ad

An adwvert that drives traffic to an external website

M De Saulles Web?2 2010



L R TTY

Martin De Saulles L Newr Feed L L -
Edit My Profile
m Vaae
welcome
? CBechiment Beiaghbeian
(] News Feed [ e— .
@ Messages 2 b Geofiapegnl ombl oy b & et Bl e e aa - e N
Ha r e e b gl b ey aaem @ ey s
[ Events 1
24 Friends Aot et b i e

» i W b —
& Create group 5o - | S —

et Dealbereiie 1l Vil o il i W AR et i e b
B e ]

(-

Sponsored Create an advert

New Samsung Galaxy Tab. x
‘Watch films, play games
and browse the web on
the go with the new
Samsung Galaxy Tab,
Like our page for the
chance to win one.

[ what would you do on your Tab?

Wromeett Do aelleil T e e el i b | e B
e LR

e

et Wi B iy B
Tolle iy . O Play games and use apps

. O call my friends

[ O watch a blockbuster

27,471 people like Samsung UK.

& e T e by
e e Y

et Wil s TR e el by e G s e ey A28 cumentind
- e e o [V N e —

Qvﬁ- e ]

.u—.nw-p—a Y- b Pl s aentaind P g g :
— U [ SRR PR T —

B it

L J— -
— i e
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Search

Home

Add to my page's Favouribes
Suggest to Friends
Subscribe wia SMS

‘Welcome o the official Samsung UK
Facebook page.

Here vou can find out about the
latest products, including the Galaxy
Tah, which is now in skares!

Wou can also visit the Giveaway tab
ko be inwith the chance o win one,

27,477 people like this

ﬁllﬁ
=
i !
Ragnar Crarnizn Pete
Karlsson Travers Mackuin
Sheve Martin De  Artanti
Chapmman  Sadllas Saniar

Samsung UK The new Samsung Galaxy Tab is available now. If you'd ke the chance to win one, enter our campetition

at http: /it by e THoOg,

Wwhat's the first app vou'd download for vour brand new Tab? 15 minues 200

wWall Info Galaxy Tab Giveaway Mobllers Chatstar »
Wirite something. ..
Attach: 'ﬂl el

Filkers

Samsung UK The new Samsung Galaxy Tab is available now. If yvou'd like
the chance to win one, enter our cormpetition at hitpe /it by /o THoOG,

Wihat's the first app vou'd download for vour brand new Tab?
15 minutes ago © Like © Comment

Y 15 people like this,

L) Wiew all 20 comments
-4 Denise Sparrowhawk tweetdeck...
about & minute ago ¢ Like ' Flag

Mandy Chatterley Facebook and Kindle
A Few seconds aga -+ Like « Flag

‘Write a comment. ..

Thomas Totton like a lot
4Z minutes ago * Like + Comment

Shawolz Key Hi Friend Please Help me to win the contest © simply click this
link : http: /kareabeinspired. com/itinerary /230 and at the right side you can see
the like buttan . please like (POPLULARITY SCORE ) . YOUR SINGLE WOTE Cal
MWAKE MY DREAMS COME TRUE Thanks @

Win a Trip for 2 to Korea. Fly Business Class! - Korea's Worth
The Trip

kareabeinspired. com
‘Win a Trip for 2 to Korea, Fly Business Class! - Korea's Worth The Trip

A

] about an hour ago * Like © Comment + Share

Hariet Morris whoops | meant flash!

M De Saulles Web2 2010

Profile

Find friends  Account =

Contextual
ads

Create an advert

T-Mobile Night In x

A brilliant smartphone, 300
mins and Flexible boosker For
£20 plus rent 2 films, treats
and a drink from Elockbuster
for £5 Mon-Thurs,

Talk more with BT x

Make more calls

Unlimited LK* landline calls
plus 0345 & 0570 calls Fram
EBT. Free for 3 months, then
only £4.99 a monkh.

Unlimited texts for %
free

Gek unlimited texts For free
when you top up £10 each
rnonkh From T-mobile, Click
here ko order,

Make apps easy on = x
Thraa



1
faCEbnnk Search Home  Profile Find friends  Account =

L3 Advertise on Faceboolk

1. Design your advert Design your adwvert FAQ

Destination URL. Example: http: /s, vourwebsite, com) [2]
Example advert title
Your biody text will go here,

7]
T want ko advertise samething I have on Facebook,

Title 25 charackers left, [2]

Body text 1z characters |eft, [7]

Image (required) [7]

Choose File | Mo file chosen

Continue

Facebook @ 2010+ English (LK) About + Advertising © Developers + Careers * Privacy * Terms * Help

M De Saulles Web2 2010



1
faCEbnnk ;& Search Home  Profile  Find friends  Account «

L3 Advertise on Facehoolk

1. Design your advert Design your adwvert FAQ

Destination URL. Example: http: s, yourwebsite,com) [?]
Technology Writer

Suggest an Ad (2l

I want to advertise something I have on Faceboaok,

Title 2 charackers left, [2]

Technology Writer IF wour company needs a
repart or white paper writken

on any aspect of the
Body text & charackers left, [7] cgmmﬂnicaptions and

technology sectors then I

If wour company needs a repork or white paper writhen on any
can help,

aspect of the communications and technology sectors then T can
help. P

Image (required) [?]

Choose File | Mo file chosen

Remove uploaded image,

Continue

Facebook @ 2010+ English (LK) About + Advertising  Developers + Careers * Privacy * Terms * Help

M De Saulles Web2 2010



2. Targeting

Advert targeting FAQ

Location

Country: [2] United Kingdom
®Everywhere
@] By State/Province |7
Ogy ity 12

Demographics

Age: (7] 18 ¥ - Ay (¥

D Require exact age match (2l

cender: [?] @) al ) Men () Women

Likes & interests

Enter an interest [?1

Connections on Facebook

Connections: [?] Target users who are connecked to;

| Enter wour page, event, group or application ‘ [2]

Target users who are not already connecked to:

| Enter wour page, event, group or application ‘ [2]
Friends of Target users whose friends are connected ko
conneckions:

| Enter wour page, event, group or application ‘ [2]

[#] Show advanced targeting options

Continue

M De Saulles Web2 2010

Estimated reach

24_,?81_,52“ people

» who live in the United
Kingdom

= age 18 and older

10



2. Targeting Advert targeting FAD

Location
Estimated reach
Country: [2] United Kingdam 139_,040 people
» who live in the United
® Everyihare Kingdom
- [2] = age 18 and older
o By State/Frovince » who like technology
O By City |7
Demographics
fge: [71 18 % - Any v

D Require exact age match 2l

Gender: [?] ) all ) Men ) Wiomen

Likes & interests

Technology | 12

Enker an interest

d Infarmation Technology
[ tmstitute
D Science

Connections on Facebook

Connections: [2] Target users wha are connected to;

| Enter wour page, event, group or application ‘ [21

Target users whao are not already connected to:

| Enter wour page, event, group or application ‘ [21
Friends aof Target users whose friends are connected ko
connections: .

| Enter wour page, event, group or application ‘ [21

[#] Show advanced targeting options

Continue

M De Saulles Web2 2010
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Advanced demographics

Birthday: [ Target people on their birthdays

Interested in: [21 (&) Al ) Men ) Women

Relationship: [ &l [] single [ ] Engaged
[] In a relationship [ ] Married

Languages: [?] Erter language

Education & work

Education; [2] = al () University Graduate
{:!' AL University
() At Secondary School

workplaces: [7] Enter a comparry, organisation or other workplace

[=] Hide advanced kargeting options

M De Saulles Web2 2010
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3. Campaigns, pricing and scheduling Advert campaigns and pricing FAC

Account Currency
(£) British Pound Sterling (GEFY  w

Account time zone

CounkryTerritory  United Kingdom w

Time zone (3MT) London kime |

Campaign & budget

Zampaign narne: My Adverts

Budget (GEP): 25,00 Per day =

What is the mast wou want ko spend per dawy? (min 1.00 GEF)

Schedule
) 12i11f2010 at 12:00am | London kime
) 12f12/2010 at 1z:00am  London kime
Fun my campaign conkinuousky skarking today
Pricing

Based on your targeting options, Facebook suggests a bid of £0.54 per click, You may pay up ko this
much per click, but it is likely that you will pay less,
&l bids, budgets and other amounts in the UL are exclusive of ta,

Set a different bid (advanced mode)

=1 Questions about creating wour

adverks?

IVI be daulles vwwepsZ ZUlu



All Campaigns

Motifications Daily Spend

Mgk LT T '

* MNew Targeting Interface Erdw .00 Ws0
« The ad Hot Club de Watsomville Live at COMP was approved, /=0 30.00 5D
[T TS 324 $0.00 USD
» 2 a4 were créated. 323 $0.00 USD

22 50.00 USD

Lifetime stats = | w3 1 3 repulty

O Campaign Ratus Bucgetiday Clacks Impreisicns TR 80 g CFC Fpent

O wagon Pasanad 1000 (27 ] 484502 013Te $0.56 137054

O hot ciub Completed F15.00 o 1262 QL $0.00 $0.00

O moe cub Completed 530,00 211 616,618 034N $0.65 $139.81
Totals 874 1,102,382 DO £0.59 £513.35

Show Deleted Campaigns 3 feduls

Adverts Manager with overview of all campaigns

O—
B Goat Cheese [ Seizer Sisters [ vigllantvelo [ Goat cheese special gift [ the farm [ Your Opinion Matters

[ Your Opinion Marers 2 [ Your Opinion Mamers 4 [ Your Opinion Matters3
150 -

N
TN N

75

50 4

 —
as;_'___ "t‘_'__..-o._.h'_-./l/ \"-m-

o
[Fri BT T5an T Man [Tue [ weed TThu TEri [ 5a [ Sun Twon [Tue [ wiec
Mar 2R

Bur 19

Graph view of all campaigns
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- Success Stories
-y Hear from others who are using Facebook Ads successfully

The best way to optimise your own advertising strategy is 1o see how others
have used Facebook Adverts as an effective marketing solution. Whether it's a
product, event, local business or service, these advertisers have had success in:

¢ Llzing our targeting to reach their exact audience
s Developing efficient, cost-effective strategies 1o maximise their budgets

¢ Building a community of supporters and customers

¥ Successful targeting

People freat Facebook as an authentic part of
their lives, so you can be sure you are connecting
with real people with real interest in yvour
products. Facebook Adverts provided Ch
Phatographic with the ability to target its exact
dermographic: 24-30-yvear-old wornen whose

CM Photographics relationship status on Facebook indicated that
would love to be a part |~ ey were engaged.

of your event. Mention
this ad for 500 off! Cwver 12 months, CM Photographics generated

nearly $40,000 in revenue directly from a
%600 advertising investment on Facebook. Of the Facebook users who
were directed to CMW Photographics’ website from the ads, 60% became
qualified leads and actively expressed interest in more information,

Recently engaged?

M De Saulles Web2 2010

Create an advert

of manage existing adwert
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¥ Increased ROI

StorQuest Self Storage

Your stuff deserves a good
place to stay while your
away

Facebook Adverts makes it easy and cost-
effective to quickly st up and manage your
carmpaign, G5 found success setting up a series
of Facebook Advert campaigns for StorQuest
salf-zervice storage facilities targeted towards
university students at 21 campuses prior to the
surnmmer break, Real-time suggested bids for
our auction-based system provided guidance
that enabled G5 to hone advert effectiveness
based on their various targeting filkers (age,
university level and location),

The results from StorQuest's Facebook advert campaign were one
of their highest performing online advertising efforts:

e Ower S0% increase in total rentals versus prior year at the same store,

e 10% conversion rate from visits originating from Facebook Adverts,

e 0N par with Google adwiords on a cost-per-lead and cost-per-

customer basis,

e +£1.25 CPC delivered $£10.25 cost-per-lead.

e £100 average rentals; $600 average life time value per customer,

M De Saulles Web2 2010
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Google Adwords



Google AdWords .

Home [ETNLETVGEE  Opportunities  Reporting and Tools Billing My Account

Welcome te AdWords! Learn more

oy
(?) common questions
+ Where will my ads appear?
+ How much does AdWords cost?

Create your first campaign

Getting started

¢ How do | choose a budget?
‘ 1.ch budaet ¢ How do | choose a maximum CPC bid?
<> 1-Lhooseyourbudge ¢ How do | select keywords?
* How do | write targeted ad text?
@ 2. Create your ads Search Help Cantre Go
k‘& 3. Select keywords that match your ads to potential customers More resources

& \Wantto learn all the basics? Check out our Beginner's Guide
& \Wantto find an AdWords Certified Partner to rmanage your account? L

B 4., Enter your billing information.
You S you.

= ocne-off activation fee upon acocount oreation
Would you like extra help?
Receive personalised ideas and special offers to help me improve
Receive AdWords newsletters with best practices and offers to eval
For experienced advertisers

Choose one of the following and get started with the full range of AdWords features

+ Start creating advanced campaigns
s Gotohbilling setup
+ Setup conversion tracking

M De Saulles Web2 2010 18



Select a Location

Custom

Map point | Custom shape | Bulk 2 Disable map
— Target 3 custom location \ T T AT A m e

| R g L
Click the map or enter an address below. "‘l' D "& Map Satellite Hybrid B
AT ~— S———

= v =

Location: [BN2 4GJ Z ] ; - Location:

E.g. EC1Y 8SY or 12 Argyle St. sdenhe A X
Glasgow F 9. 35 miaround Brighton, BN2 4GJ,

GB (Custom)
Not selected

| Allow address to show in my ads 21

Show my ads within 25 | mi | use km
10 mi (18 km) minimum is recommended. 21

| Viewon map |[Add]

Selected locations remove all| view all on map
United Kingdom (Country)

Exclude areas within selected locations 12

Ars3s on map 312 3pproximats.
Learn mors sbout how AdWords targets ads.

| save || Cancel |




Select campaign settings

You're ready to create your first campaign!
Try focusing on one product or service to start. ou can edit these settings or expand your scocount whenever you like. To get help as you go slong, hover over the question mark icons on this page.

Load settings 7! | Campaign Type «

General

Campaign name
Felg MA Info Studies

Locations and languages

Locaticns (#'  In what geographical locations do you want your ads to be displayed?
# 35 mi arcund Brighton, BM2 4GJ, GB

Edit
Languages (¥! What languages do your customers speak?
English Edit
Netwaorks and dewvices
MNetwors (2
= (® All available sites [Recommands b=

) Let me choose. ..

\ Devices 2! (@ All available devices (Recom

() Let me choose. ..

Bidding and budget

Bidding opticn (*) Basicoptions | Advanced options
M ¢y Manual bidding for dlids
@ Automatic bidding to try to maximise dids for your target budget
[JcPC bid limit (@ £|:|

per day {Format: 25.00)
nd may wany. L)

/ Budget |7}

Actual d

iy =
Pesition preference, delivery method (advanced)
Ad extensions

“ou can use this optional feature to include relevant business information with your ads. Take 3 tour

Location '2)  [7] Extend my ads with location information
Sitelinks (2} ] Extend my ads with links to sections on my site

Fhone 2 [7] Extend my ads with a phene number

M De Saulles Web2 2010



Adwvanced settings

Schedule: Start date, end date, ad scheduling

Start date | 18 Now 2010

End date (:) MNone

(® | 30 Nov 2010

Q our ads will stop showing after this date, unless you change it later.

Ad scheduling (7 Display ads all days and hours

Automatic bidding campaigns may not use ad scheduling (7)

Ad delivery: Ad rotation, frequency capping

Ad rotati ]
retatian (# Optimise: Display better performing ads more often

") Rotate: Show ads more evenly

Frequency capping %' &) Mo cap on impressions

Display Metwork onhy
(:)I:Ilmpresﬁ-iuns per day = per ad group

Demographic bidding
Demographic 7' Set bidding preferences for specific demographics on eligible content network sites.
Cizplzy Metwork onfy . Mo demographic settings  Edit

Canosi new campaign

M De Saulles Web2 2010
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Demographic bidding E3)

This surmmary shows how your ads have performed on sites that offer demographic data. Use the exclude tiddboxes to hide your ad from that

group.
0.00% of total impressions are from sites with demographic data. L?'J

Traffic Reports by Gender and Age (for last 7 days)

Gender Exclude Clicks

Male O a
Female El a
Unspecified

Total

Age CTR iZ

0.00%
0.00%
0.00%
0.00%
0.00%
EE84 0.00%
85+ 0.00%

Unspecified 0.00%

Total 0.00%

Avg. CPC (7
£0.00

£0.00
£0.00
£0.00
£0.00
£0.00
£0.00

£0.00

£0.00

Caost
£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

£0.00

Ciata from the past 48 hours may not be included here. For site-specific demographic data, visit the Report Centre and run a3 Demographic Performance

repaoirt.

M De Saulles Web?2 2010
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v Select campaign settings Create ad and keywords Create ad and keywords

Create ad and keywords
Create an ad

®Textad Olmagead O Display ad builder O WAP mobile ad

Mow it's time to write your first ad! To appeal to customers searching for your product or senvice, highlight what sets you apart from the competition, and use clear, specific text. Help me write a great t

Headline M4 Information Studies Ad preview
Description line 1 University of Brighton A Information Studies
Description line 2 CILIP Accredited Course University of Elrlghtnn

) CILIP Accredited Course
DISplay URL 2 woww . brighten.ac.uk WA hrightgn ac.uk

Destination URL 2 : hton.ac.uk .php? =274 . . . - o . :
http:f/ {M) ahton.ac.ukicourse. php?enum Ad extensions expand your ad with additional information like a business address or product images.

Take a tour

Keywords

Select keywords
Your ad can be displayed on Google when people search for the keywords that you choose here. These keywords will also automatically find relevant sites on the Display Metwork to display your ads

When creating your keyword list, think like your customers: how would they describe your products or services? A highly relevant keyword list will allow you to show your ads to only the most interes
advertising. You can start with 10 or 20 keywords and expand or refine your list later Help me choose effective keywords

Enter one keyword per line. Add keywords by spreadsheet

= ey

« Add parttime degree courses A5
librarianship A = Add parttime diploma
library studies = Add partt!me mba
library course = « Add parttime undergraduate courses
part time masters « Add partt?me stud_y uk ) —
part time masters degree E. « Add parttime engineering degree

- « Add  parttime university courses

« Add  parttime law dearee

 Add parttime university degree
Estimate search traffic « Add parttime study londaon

« Add parttime business degree

Advanced option: match types « Add parttime postgraduate courses
g Add parttime psychology degree
= Add parttime mba courses

M De Saulles Web2 2010 23



Google Adwords

Home Campaigns

Opportunities

Reporting al

Tools Billiny

Iy Account

martinds@coldlime.com | ®™" | Announcements (1) | Help | Sion o

Eicste anew, campalon MA Information Studies  Enabled - -
Advertise another product or University of Brighton Budget: £2.00/day Edit 11 Nov 2010 - 17 Nov 2010
service by creating a new CILIP Accredited Course
campaign or ad group. (7 wwewe brighton.ac.uk Targeting: Bids [Auto) 71
1af1 All networks Edit Default cid £1.16 Msnsged plscements bid £1.16 Disolay Netwerk bid auto 17
) All devices Edit
Control panel and library English Edit
A place where you can manage 35 mi around Brighton, BN2 4G, GB Edit
reports or alerts that you've created
Help (o]
Settings Ads Networks -
L | Allbut deleted keywords « | Segment v Fiter ¥ Columns | |asi Search
Help Centre '
= - = Go M| | These keywords refine search and determine the placements that are good matches for your ads.
< | ¥
W Clicks
11 1¥vz0re 17 Nov 2010
+ Add keywords Edit | = || Change status... = | | Seesearch terms... = | | More actions... =
O = Keyword Status 7 Max. CPC Clicks Impr. CTR 2} Avg. CPC (2} Cost Avg. Pos.
O = libary work ] Eligible auts: £1.16 o o 0.00% £0.00 £0.00 0
OO e librarian [ Eligisle suto: £1.18 [ [ 0.00% £0.00 £0.00 0
O e librarianship [ Eligicle suto: £1.18 [ [ 0.00% £0.00 £0.00 0
D - become a librarian L7 Eligible suto: £1.16 o o 0.00% £0.00 £0.00 0
D Y libeary studies [ Eligible auto: £1.18 o o 0.00% £0.00 £0.00 b
O = information studies ] Eligible auts: £1.16 o o 0.00% £0.00 £0.00 0
O = mature student I ra suto: £1.16 ] [ 0.00% £0.00 £0.00 0
O = part time masters (==} Eligible suto: £1.16 o o 0.00% £0.00 £0.00 0
O = part time masters degree 3 Eligible suto: £1.16 o o 0.00% £0.00 £0.00 b
D ™ libtary course [ Eligible auto: £1.16 o o 0.00% £0.00 £0.00 o
M = be = librarisn [ Eligile auts: £1.16 o o 0.00% £0.00 £0.00 0
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Web |mages “ideos Maps MNews Shopping Gmail more ¥

Goxc fgle

*3 Everything
| More

Brighton, UK
¥ Change location

The web
Pages from the LK

Any time
Past 2 maonths

¥ More search tools

library studies

About 55,500,000 results (0.43 seconds)

WA Information Studies
weanwe brighton.ac.uk University of Brighton CILIP Accredited Course

Library Courses
woare HGU ac uk/ABS Develop your Library Career. Apply now for CILIP library degree.

Library science - Wikipedia, the free encyclopedia - 18 Moy

Library science (or Library and Information science) is an interdisciplinary field that applies
the practices, perspectives, and tools of management, ...

History - Training in librarianship - Employment outlook and ..
en.wikipedia.argfwiki’Library science - Cached - Similar

CILIP: Chartered Institute of Library and Information Professionals - 10 vigits - 23 Sep
Library and information science research project awarded £45000 grant. Uk-wide network of
researchers to be created (Press Release 18/11.2010) ...

wewewy. Cilip. arg. uky - Cached - Similar

CILIP | Courses in library and information studies currently ...

Courses in library and information studies currently accredited by CILIP ...
wwnwe. cilip. org. ukfjobs-careers/qualifications/. /pages/default aspx - Cached

= Show maore results from cilip.org.uk

LSE - London School of Economics and Political Science - Home

16 Mov 2010 ... LSE website - Staff & students - Library;, Academic departments ... The
London School of Economics and Political Science is a School of the ...
wewewr |52 ac uks - Cached - Similar

EGLU MSc in Information and Library Studies Owveryi iy

MSc Information & Library Studies or masters Information and Library Studies course is
avallable full time, part-time and by distance learning at Aberdeen ...

wawe tiiarn 1k s Aherdeen Bosiness Sehonl - Cached - Similar

M De Saulles Web2 2010

Search

Advanced search

Az

mdesaulles@gmail.com | Wyeb |

A=

Librarian Courses
Search for Librarian Courzes
Find Librarian Courses

Ask. com

See your ad here »
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Web |mages “ideos Maps MNews Shopping Gmail more ¥

Google

*3 Everything
W Books

W Biogs

| More

Brighton, UK
¥ Change location

The web
Pages from the LK

All results
Wonder wheal
Timeline

¥ More search tools

librarianship

About 593 000 results (0.20 seconds)

Librarian - VWikipedia, the free encyclopedia - 18 Mav

A librarian is an information professional trained in library and information science, which is
the organization and management of information services or ...

en.wikipedia. argfwiki/Librarian - Cached - Similar

A Librarianship

As a result teaching and learning on the MA in Librarianship is research-led and students
can be sure that they will be exposed to the latest ideas and ...

weaewy. shef. ac.ukfisfprospectivepg/coursesslibfindex html - Cached

zraduate Librarianship and Information Services

The increased demand for infarmation on the web in e-journals and on databases means that
the need far an information gatekeeper is greater than ever.

weanwy internationalgraduate. net » Article Index - Cached - Similar

FPostaraduate Librarianship courses UK Postgraduate Librarianship ...
Postgraduate Librarianship courses: browse Postgraduate Librarianship courses,
Postgraduate Librarianship course reviews, Postgraduate Librarianship course ...
weawy. hotcourses. comd.. Librarianship.. /page htrm - Cached - Similar

Librarianship - jobs ac.uk

Jobs.ac.uk - Librarianship vacancies and jobs in the UK academic community. Updated
daily, easy to use job search and a free Jobs by Email serice.

weanwy. jobs. ac.ukicategoriesflibrarianship - Cached - Similar

Librarianship and Information Management - A-7F Degrees, Getting ...

an ol 2010 In tha lact darada ar on tha dacdras tenicalle baaee ae "lihrardanchin hac

M De Saulles Web2 2010

Search

Advanced search

mdesaulles@gmail.com | Web Histary

Aoz

k4 Information Studies

University of Brighton
CILIP Accredited Course
wenni brighton. ac. uk

Librarian Studies Info

Get Info On Librarian Studies
Access B Search Engines At Once.
weeewy, Info, co.uk/Librarian=tudies

See your ad here »
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After 16 hours

OO0oOo0o0OOoo0ooOooOoo-dgnoaogg

Keyword

lirary wark

librarian

librarianship

hecome a librarian
library studies
information studies
mature student
parttime masters
parttime masters dearee
library course

e alibrarian

work in a library
postgraduate brighton
Total - search (2

Total - Display Metwark (=

Total - all keywords
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