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Google
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Addictomatic

quick and dirty search
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Not cheap

M De Saulles Web2 2010 14



AlterianSM2

M De Saulles Web2 2010 15



AlterianSM2

M De Saulles Web2 2010 16



AlterianSM2

M De Saulles Web2 2010 17



AlterianSM2

M De Saulles Web2 2010 18



AlterianSM2

M De Saulles Web2 2010 19



AlterianSM2

M De Saulles Web2 2010 20



AlterianSM2

M De Saulles Web2 2010 21



AlterianSM2

M De Saulles Web2 2010 22



AlterianSM2

M De Saulles Web2 2010 23



AlterianSM2

M De Saulles Web2 2010 24



AlterianSM2

M De Saulles Web2 2010 25

Not sure 

about 

accuracy
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TrackUR
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influence


