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Web 2.0 is mainstream
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Source: Burson-Marsteller, 2010
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Mobility is key
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What is a blog? (1)
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What is a blog? (2)
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What is a blog? (3)
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What is a blog? (4)
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What is a blog? (5)
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What is a blog? (6)
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What is a blog? (7)
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What is a blog? (8)
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Blogging Platforms
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Why blog?

http://lancashirecare.wordpress.com/
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Lancashire Care Library Blog (1)
·1.5 hours a day posting to blog (Sue Jennings)

·No problem finding material to post about ɀtrick is to 
get balance right in terms of meeting needs of all users

·Wordpressstatistics are very useful ɀcan see what is 
most popular ɀstatic pages very popular

·Statistics also show search terms people have used to 
get to blog

·Key advantage of blog over normal web site ɀwhen 
Sue sees an article/research she knows people in Trust 
will be interested in she can blog it immediately
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Lancashire Care Library Blog (2)
·Blog is a virtual filing system

·Has saved her 10 years of work in terms of promoting 
her service, raising awareness ɀshe is now well known 
in Trust

·Email bulletin 2 or 3 times a month ɀdigest of blog 
posts

·Bulletin links back to blog

·No previous experience of blogging/web ɀȰÉÆ ÙÏÕ ÃÁÎ 
wordprocessÙÏÕ ÃÁÎ ×ÒÉÔÅ Á ÂÌÏÇȱ ɀperhaps get some 
ÈÅÌÐ ×ÉÔÈ ÓÅÔÔÉÎÇ ÉÔ ÕÐ ÔÈÅÎ ÙÏÕȭÒÅ ÏÆÆ
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Lancashire Care Library Blog (3)
·Wordpressusage stats helped in getting IT to allow 

email bulletin to be sent out

·ȰÙÏÕ ɉ)4Ɋ ÁÌÌÏ× ÐÅÏÐÌÅ ÔÏ ÁÃÃÅÓÓ 'ÏÏÇÌÅ ÂÕÔ ÎÏÔ Á 
ÕÓÅÆÕÌ ÂÌÏÇȱ Ȱ×ÈÅÎ ) ÓÈÏ× ÔÈÅÍ ÍÙ ÂÌÏÇ ÉÓ ÒÅÉÎÆÏÒÃÉÎÇ 
evidence-ÂÁÓÅÄ ÐÒÁÃÔÉÃÅ ÔÈÅÎ ÔÈÅÙ ÈÁÖÅ ÔÏ ÂÁÃË ÄÏ×Îȱ 
ȰÏÎÃÅ ÔÈÅÙ ÓÅÅ ÉÔ ÔÈÅÙȭÒÅ ÉÍÐÒÅÓÓÅÄ ÁÎÄ ÙÏÕ ÈÁÖÅ ÔÈÅ 
ÓÔÁÔÓ ÔÏ ÓÈÏ× ÉÔȭÓ ÂÅÉÎÇ ÕÓÅÄȱ

·It costs £0 to run the blog!
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Lancashire Care Library Blog (4)
3ÕÅȭÓ !ÄÖÉÃÅ 3ÕÍÍÁÒÙ

·Blogging gets you out of rut

·Makes you feel you are making a difference

·Start off small and get a feel for it, perhaps keep the 
blog private to start with

·Big benefit is that after a while you have built up a 
large archive of useful material

·The positive feedback is very encouraging - sometimes 
get gifts or chocolate and wine!!

·Wordpresshave a responsive free help service
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10 posts in March 2010



Spineless blog ςHeriot-Watt
·Started as an alternative to sending out a library 

newsletter

·Approx. 800 visits a week ɀsome posts get a lot of 
traffic (over 2,500 visits)

·Advice

·try to keep it interesting and from the users perspective

·Put info in context

·Use images

·Have fun
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Measuring traffic
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How people find you
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What they like
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